
To: 
From: 
Sent: 
Subject: 

Murchie, Peter[Murchie.Peter@epa.gov] 
Larry Wasserman 
Thur 1/21/2016 7:51:14 PM 
FW: What's Upstream public information campaign 

From: Larry Wasserman 
Sent: Tuesday, January 19, 2016 3:48 PM 
To: Murchie, Peter <Murchie.Peter@epa.gov> 
Subject: FW: What's Upstream public information campaign 
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From: JeffReading L===~=~===="-"'-===J 
Sent: Friday, January 15, 2016 2:42PM 
To: Larry Wasserman 
Subject: What's Upstream public information campaign 

Overview: 

What's Upstream will launch a robust, coherent and concentrated public information campaign 
beginning in January 2016. Advertising will be purchased through highly visible distribution 
channels, including print, digital, radio and billboard platforms: 

a. Print ads: a minimum of 26 ads in the Seattle Times, Bellingham Herald and the Skagit 
Valley Herald. ($25,800) 

b. Digital advertising campaign: including display, search and social media ads, utilizing 
demographic and consumer targeting to drive 75,000 new unique visits to the website. ($85,000) 

c. Public radio sponsorships: 180 underwriting spots to be aired over of the duration of the 
campaign. ($47,500) 

d. Billboard displays: a minimum of four billboard displays for the duration of the campaign 
in Whatcom, Skagit and King counties. ($40,000) 

Please let me know if this works for you. 

Thanks! 
Jeff 

Jeff Reading 
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